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JANUARY TO DECEMBER 1988 ISSUES 


published in BSHC during 1988 in the 12 

regular issues, the special Inventory Econom- 
ics issue in mid-March, the Presidential demo- 
graphic edition in mid-June, and the 1989 Buyers 
Guide in mid-September. Each article appears un- 
der as many categories as apply to its main subject 
area. 

The citations are listed in alphabetical order by 
article title, followed by month of publication, page 
numbers, and column or department abbreviations. 
These are provided to better indicate the type of 
article presented. A complete list of headings is 
provided in the accompanying key. 


Te index provides a listing for all articles 


For information on ordering 1988 back issues, see 


the indicia on the contents page. 


Adhesives 

“\Individualize Your Adhesives and Caulk” 
March, pp. 166-168. 

“Paints, Sundries, And Wallcoverings’ 
1989 Buyers Guide, pp. 115-134. 


Advertising 
See “Promotions.” 


American Hardware 
Manufacturers Association 
(AHMA) 

See also ‘National Hardware Show” and 
“Home Center Industry Council’ 
“Association Update” April, p. 54 (IB). 


Abbreviation Key 


“Association Update” January, p. 40 (R). 
“Briefings” December, p. 24. 

“Scanning Comes Of Age” August, pp. 
66-71. 

“Washington Briefing’ February, pp. 120- 
124. 


American Plywood Association 
(APA) 

“Association Update” May, p. 46 (IB). 
“Guide References Panel Lines’ October, 
p. 42 (1B). 


Appliances 

“Appliance Shipments Soar’ May, p. 50 
(IB). 

“The Appliance Story At Lowe 
p. 12 (TB). 


toll 


s’’ August, 


The following abbreviations have been used to indicate specific departments appearing in BSHC: 


BB—Business Barometer; CE—The Changing Economy; EN—Editor’s Notebook; EO—Economic Outlook; IB—inside Business; LQ—Labor Questions; MF—Management File; 
MP—Marketplace ‘88; OO—One on One; OT—On Target; R—Retailing; SA—Shopping Around; SM—Survey of the Month; SP—Selling Points; SS—Setting Store; TB—Touching 


Base; VR—Video Replays; WY—Washington & You. 


“Going After More Business” May, p. 12 
(TB). 

“Kitchen, Bath, And Laundry” 1989 Buy- 
ers Guide, pp. 135-142. 

“Possible Lag Seen In Gas Appliance Ship- 
ments” March, p. 52 (R). 


Bathrooms 

“Cabinets Don’t Stop With Kitchens And 
Baths” March, pp. 158-160. 

“Cabinet Styles Emphasize Upscale Fin- 
ishes, New Uses” November, pp. 72-78. 
“Designs By Retailers Meet Customer 
Challenges’ November, pp. 90-96. 
“Displays Are Sophisticated And More 
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‘User Friendly’ November, pp. 82-86. 
“Faucets Perceived As Low-Cost Design 
Upgrades” December, p. 36 (IB). 
“Fixtures, Connectors Reap Remodeling 
Dollars” November, pp. 118-120 (PS). 
“Furrow Vignettes Target The Upscale 
Market” May, pp. 56-60. 

“Kitchen And Bath Venture Forges Ahead”’ 
May, p. 38 (1B). 

“Kitchen, Bath, And Laundry” 7989 Buy- 
ers Guide, pp. 135-142. 

“Make Trends Work In A Total Selling 
Package” November, pp. 98-99. 

“New Ideas And Directions Boost Cabinet 
Sales’ November, p. 71. 

“October's The Month For Kitchens And 
Baths” August, p. 46 (IB). 

“Plywood Minnesota Places Its Bet On 
The Package” February, pp. 78-80. 
‘Upbeat Forecast For Kitchens And Baths” 
April, p. 37 (1B). 

‘Upscale Faucets Cater To Consumer De- 
mand” September, pp. 112-114. 
“Whirlpool Sales Soar As Remodeling 
Grows” May, pp. 100-102. 


Building Materials 

See also specific product categories. 
“Building Materials” 1989 Buyers Guide, 
pp. 17-67. 

“Building Material Price Increases Mod- 
est” February, p. 28 (BB). 

“Masonry Products Show Off Smart Mer- 
chandising Tactics’ May, pp. 94-95. 
“Material Price Increase Still Modest’ 
March, p. 35 (BB). 
“The Outlook For 
March, p. 46 (CE). 
“Outlook Is Closely Tied To Regional 
Trends” October, pp. 24-25 (EO). 

“Price Increases To Stay Moderate” July, p. 
25 (EO). 

“Tips On The Top Ten Metro Markets’ 
February, p. 34 (R). 

“What Areas Offer Great Potential For 
Retail Sales” December, pp. 20-21 (EO). 


Caulks 
See “Adhesives.” 


Consumer Sales’’ 


Abbreviation Key 


Computers And Automation 
“The Art Of Shelf Arrangement” June, p. 
10 (TB). 

“Better Marketing Grades” September, p. 
16 (TB). 

“Booklet Profiles Automation’ October, 
p. 40 (IB). 

“Capital Equipment And Miscellaneous” 
1989 Buyers Guide, pp. 169-182. 

“CAD Usage Proliferates” June, p. 46 
(1B). 

“Cash In On Right-Now Buying’ Novem- 
ber, pp. 62-64. 

“Checking Into Self-Service’ March, p. 62 
(R). 

“Computerization: A Good Start But 
Where From Here?” August, pp. 72-78. 
“Designs By Retailers Meet Customer 
Challenges’ November, pp. 90-96. 
“D-l-Yers Need Not Apply” September, p. 
15 (TB). 

“Electronic Buying’s Next Frontier’ Octo- 
ber, p. 11 (TB). 

“Getting In His Digs” April, p. 15 (TB). 
“Heard In The Aisles: David Carlson of K 
mart” December, p. 38 (IB). 

“Locking Up Automation’ March, p. 42 
(R) 


“Make Technology An Offensive Weap- 
on” Presidential, pp. 24-28. 
“Management Beyond The Numbers” 
Presidential, pp. 90-94. 

“Meeting High-Volume Needs At P-O-S” 
April, pp. 108-110. 

“New Hope For Electronic Retailing’ Au- 
gust, pp. 124-130. 

“The Pros And Cons Of Fax Machines” 
October, pp. 103-104. 

“Responding To Challenge” May, p. 11 
(TB). 

“Retailing Trends” April, p. 52 (IB). 
“Scanning Bottom Line Advantages” Oc- 
tober, p. 36 (IB). 

“Scanning Comes Of Age” August, pp. 
66-71. 

““Systemized Approach Can Alleviate 
Computer Fear” August, p. 21 (EN). 
“Some Do’s And Don’t’s When Compu- 
terizing’”’ September, p. 42 (MF). 
“Technology Can Help Multiply Profits’ 
Inventory Economics, pp. 18-19. 

‘Video Selling At The Point Of Purchase” 
August, p. 132. 

“What's Ahead For The Distributor-Retail- 
er Partnership’’ October, pp. 92-94. 
“Zapping With Fax” July, p. 14 (TB). 


Construction 
“The Hot Markets For The 1990s” Presi- 


The following abbreviations have been used to indicate specific departments appearing in BSHC: 


BB—Business Barometer; CE—The Changing Economy; EN—Editor’s Notebook; EO—Economic Outlook; IB—inside Business; LQ—Labor Questions; MF—Management File; 
MP—Marketplace ‘88; OO—One on One; OT—On Target; R—Retailing; SA—Shopping Around; SM—Survey of the Month; SP—Selling Points; SS—Setting Store; TB—Touching 


Base; VR—Video Replays; WY—Washington & You. 
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dential, pp. 70-74. 

“Retail Construction Rebounds” May, p. 
25 (EO). 

“Retail Construction Spurred’ March, p. 
50 (IB). 


Consumer Confidence 
“Consumers Still Somewhat Confident’ 
March, p. 38 (BB). 

“Forecast: A Positive Environment For 
1989” August, p. 29 (EO). 

“The Mid-Year Outlook For The Econo- 
my” June, pp. 28-29 (EO). 

“Retail Will Cope With The Industrial 
Slowdown” September, p. 28-29 (EO). 


Consumer Prices 

“Building Material Price Increases Mod- 
est” February, p. 28 (BB). 

“Consumer Price Hikes Hold Steady’ 
March, p. 38 (BB). 

“Forecast: A Positive Environment For 
1989” August, p. 29 (EO). 

“Give Products A Personality: Consultant’ 
October, pp. 99-100. 

“Material Price Increases Still Modest’’ 
March, p. 35 (BB). 

“The Mid-Year Outlook For The Econo- 
my” June, pp. 28-29 (EO). 

“The Outlook For Consumer 
March, p. 46 (CE). 

“Price Increases To Stay Moderate” July, p. 
25 (EO): 

“Rates Will Rise In ‘88” January, p. 30 
(BB). 

“Resins Supply Squeeze Eases” October, 
p. 38 (IB). 

“Retail Will Cope With The Industrial 
Slowdown” September, pp. 28-29 (EO). 
“Will Christmas Be Merry Or Morbid’ 
October, p. 11 (TB). 


Sales” 


Customer Service 

“Be A Solution Center, Not Just A Retailer’ 
December, p. 15 (EN). 

“Customer Choice” April, p. 16 (TB). 
“Customer Service Begins With Employee 
Interaction’”’ August, p. 48 (IB). 

“Did You Get The Name Of That Sales- 
man?” July, p. 14 (TB). 

“Do-It-Yourself Keeps On Growing” Oc- 
tober, p. 46 (SP). 

“From The Front Door On” June, p. 10 
(TB). 

“Heard In The Aisles: Bill Sharp of the 
Percon Group” January, p. 26 (R). 
“Heard In The Aisles: Louis T. Dehmlow of 
NAW” August, p. 54 (IB). 

“Heard In The Aisles: Nancy K. Austin’ 





B CLT) tee 
Py os 


June, p. 44 (IB). 

‘“Jay-K Lumber Detects Radon Concerns In 
Clinic’ December, pp. 26-28 (IB). 
“Losing Sales With Your Telephone” Sep- 
tember, p. 16 (TB). 

“Management Beyond The Numbers” 
Presidential, pp. 70-74. 

“More Than Good Will” July, p. 14 (TB). 
“New Wrinkle On House Calls” May, p. 
12 (TB). 

“No Matter The Niche, Consistency Keeps 
Customers Returning’ February, p. 23 
(EN). 

“No Lip Service For Malkov”’ October, p. 
12 (TB). 

“No Other Store Like ‘What?’”” Septem- 
ber, p. 16 (TB). 

“Oxford Lumber Takes Clinical Approach 
To D-I-Y Sales’” November, p. 46 (TB). 
“Retailing Trends” April, p. 52 (IB). 
“Rickel’s Call To Early Risers” August, p. 46 
(IB). 

“Selling Ceilings Still Takes Service” Janu- 
ary, pp. 136-138. 

“Sensitive To The Time Trend” July, p. 14 
(TB). 

“Service Is The Key To Siding Sales” 
March, pp. 242-244. 

“Service Stinks” August, p. 11 (TB). 
“Sharp Pointers On Selling To Consumers” 
February, p. 109. 

“Taking Stock’ October, p. 12 (TB). 
“Testing Your Company’s Customer Serv- 
ice 1Q” August, pp. 177-178. 

“A Ticket To Easier Sales” February, p. 30 
(R). 

“Where Do You Fall?’ November, p. 12 
(TB). 

“Why Not Ask The Customer” November, 
p. 12 (TB). 


Decks And Outdoor Living 
“Building Materials” 1989 Buyers Guide, 
pp. 17-68. 

“Clock Winds Down For Competition En- 
tries” January, p. 34 (R). 

“Great Ideas For The Great Outdoors” 
Augustesl], pp. 147-148. 


Abbreviation Key 


Delivery 

“Graphics Captivate Consumers” Septem- 
ber, p. 46 (IB). 

“How Truck Costs Affect Your Bottom 
Line’ May, pp. 64-68. 

“A ‘Necessary Evil’ That Can Siphon Off 
Profits” May, p. 19 (EN). 


Demographics 

“Adults Stay Home” June, p. 10 (TB). 
“Aging Trends Shape Future Labor Pool’’ 
March, p. 34 (R). 

“Answering The Call Of Female Consum- 
ers” February, p. 26 (R). 

“A Few Facts About The Windy City” 
August, p. 42 (IB). 

“Get Set For Upscale’ May, p. 11 (TB). 


“Give Products A Personality: Consultant” 
October, pp. 99-100. 

“Hispanic Buying Clout Is Growing” July, 
p. 25 (EO). 

“The Hot Markets For The 1990s” Presi- 
dential, pp. 70-74. 

“Landmark In Consumer History” July, p 
14 (TB). 

“Last Year's ‘Intense’ Housing Markets’ 
June, p. 29 (EO). 

“The Market Potential For Upscale Prod- 
ucts” June, pp. 92-96. 

we Stats Swell” March, p. 56 


tips On The Top Ten Metro Markets” 
February, p. 34 (R). 

“The Top Markets For Home Remodeling” 
February, p. 32 (CE). 


Displays 

“Advertising Managers: Take Note Of P- 
O-P” March, p. 54 (R). 

“Association Update” March, p. 64 (R). 
“Causeway’s Retrofit Combines Function 
With Style” August, pp. 116-120. 
“Channel Expands Millwork Program’ 
November, p. 32 (IB). 

“Displays Are Looking Up At Hunter’ No- 
vember, p. 46 (IB). 

“Displays Are Sophisticated And More 
‘User Friendly’’’ November, pp. 82-86. 
“Displays Build Roof Window Sales” Au- 
gust, p. 52 (IB). 

“Displays Power Mr. Goodbuys” May, p. 
38 (IB). 

“Dixieline Thinks Forward’ December, p. 
34 (IB). 

“Faucets Perceived As A Low-Cost Design 
Upgrade” December, p. 36 (IB). 

“Formby Advances P-O-P Merchandising” 
June, p. 37 (IB). 

“Four Star Display Rack Primes Paneling 


The following abbreviations have been used to indicate specific departments appearing in BSHC: 
BB—Business Barometer; CE—The Changing Economy; EN—Editor's Notebook; EO—Economic Outlook; IB—inside Business; LQ—Labor Questions; MF —Management File; 
jarketplace ‘88: 
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Program” August, p. 36 (IB). 

“Furrow Vignettes Target The Upscale: 
Market” May, pp. 56-60. 

“A Gem Of A Promotion For Retailers’’ 
February, p. 26 (R). 

“Hechinger Adds Input For Endcap Pro- 
gram” August, p. 48 (IB). 

“Ironing Endcap Pays Off’ August, p. 42 
(IB). 

“Lowe’s Injects Style Into Super Sized 
Store’ November, pp. 104-108. 

“A ‘Mini-Dixieline’ With A Full Service 
Look” October, pp. 60-64. 

“New Look Powers Mr. Goodbuys Mer- 
chandising Plan’ September, pp. 86-90. 
“1988 Drummer Awards: Merchandiser 
Displays” July, pp. 48-52. 

“Paty Prototype Combines Warehouse 
Look, Home Center Charm’ December, 
pp. 56-60. 

“RTA Furniture Comes Of Age’ Decem- 
ber, pp. 64-67. 

“Super Displays Reap Super Prizes’ Janu- 
ary, p. 26 (R). 

“The Turn Of The Lock” March, p. 46 
(R). 

‘Visuals Send Message To The TV Genera- 
tion” July, p. 17 (EN). 

“West Planogram Lifts Door Category To 
New Heights” September, p. 36 (IB). 


Distribution 


-“Aetna Plywood Serves Retailers With Val- 


ue-Added Services” March, pp. 232-234. 
“Distribution Alert’ April, p. 16 (TB). 
“Distributor Directory” March, p. 42 (R). 
“Graphics Captivate Consumers” Septem- 
ber, p. 46 (IB). 

‘1988 Wholesaler Giants: Making All The 
Right Moves” September, pp. 54-82. 
“New Approaches To Distributor/Retailer 
Partnerships” October, pp. 66-67. 
“Programmed Wholesalers, Wholesaler 
Groups: Taking Charge Of Change” Au- 
gust, pp. 84-110. [And “Correction” Sep- 
tember, p. 48 (\B)]. 

“Support Systems Make It All Come To- 
gether’ October, pp. 78-80. 

“Teamwork Pays Off In Product Support 
Programs” October, pp. 84-90. 
“Thunderbird Ties Together Its Scattered 
Market’ November, pp. 66-68. 

“Today's Credo: ‘Don’t Do It Yourself’ ’”’ 
October, p. 97. 

‘Value-Added Service: The Invisible Prod- 
uct That Offers Differentiation’’ October, 
pp. 70-74. 

“What's Ahead For The Distributor-Retail- 
er Partnership” October, pp. 92-94. 


; OO—One on One; OT-—On Target; R—Retailing; SA—Shopping Around; SM—Survey of the Month; SP—Selling Points; SS—Setting Store; TB—Touching 
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“Wholesalers Adding Variety, Training 
Help” September, p. 21 (EN). 


Doors 

“Building Materials” 7989 Buyers Guide, 
pp. 17-68. 

“Channel Expands Millwork Program’ 
November, p. 32 (IB). 

“Finding Storm Door Price Points That 
Sell” February, pp. 140-142. 


Electrical 

“Customers Warm Up To Thermostat Con- 
trols’ August, p. 50 (IB). 

“GE, EPCOT Illuminate Bulb Ideas’ Sep- 
tember, p. 42 (IB). 

“Plumbing, Electrical, And Heating’ 7989 
Buyers Guide, pp. 143-158. 

“Pro Sales Can Boost Electrical Profits’ 
October, pp. 118-119. 


Faucets 

“Factoring The Costs Of Foreign Faucets” 
March, p. 54 (R). 

“Faucets Perceived As Low-Cost Design 
Upgrade” December, p. 36 (IB). 

“1987 Faucet Market” October, p. 46 
(IB). 

“Plumbing, Electrical, And Heating” 7989 
Buyers Guide, pp. 143-158. 


Floorcoverings 

“Building Materials’ 1989 Buyers Guide, 
pp. 17-68. 

“Flooring Sales Depend On Making Con- 
sumer Comfortable” September, pp. 94- 
98. 


Giants 

“Being A Giant Means Never Standing 
Still” January, p. 19 (EN). 

“New Approaches to Distributor/Retailer 
Partnerships” October, pp. 66-67. 

“1988 Retailer Giants Listings” /anuary, 


Abbreviation Key 


pp. 61-104. 

“1988 Wholesaler Giants: Making All The 
Right Moves” September, pp. 54-57. 
“1988 Wholesaler Giants Listings’ Sep- 
tember, pp. 58-82. 

“Retailer Giants At A Glance” January, pp. 
111-124. 

“Retailer Giants ‘88: Winning Business 
Strategies’ January, pp. 48-56. 

“Rising To The Challenge Of Tougher 
Competition” January, p. 17 (OT). 
“Wholesalers Adding Variety, Training 
Help” September, p. 21 (EN). 


Hardware 

“Hardware” 71989 Buyers Guide, pp. 69- 
88. 

“Tips On The Top Ten Metro Markets” 
February, p. 34 (R). 


Heating, Ventilating, And Air 
Conditioning (HVAC) 

“Customers Warm Up To Thermostat Con- 
trols’ August, p. 50 (IB). 

‘Fireplace Competition Is Heating Up” 
June, pp. 100-102. 

“Plumbing, Electrical, And Heating’ 1989 
Buyers Guide, pp. 143-158. 


Home Center Industry Council 
“The Great Rebate Debate” July, p. 13 
(TB). 

‘Industry Council Scheduled” May, p. 36 
(IB). 

“Nothing To Be Proud Of” july, p. 13 
(TB). 

“Poor Grades For Buyers?’ July, p. 13 
(TB). 

“Retailing With A European Flavor’ Presi- 
dential, pp. 42-46. 

“Taking Stock Of Business Ethics’ Presi- 
dential, pp. 12-18. 


Home Center Industry 
President’s Council 

“Conference To Explore Marketing In 
1990s” September, p. 40 (IB). 
“Conference Views Business Life In The 
Information Age” October, pp. 32-33 
(IB). 

“Second Annual Seminar Set For Novem- 
ber 9-11” August, p. 15 (OT). 


Home Decorating 
“Alternatives Exist To Paint Price Wars’ 


The following abbreviations have been used to indicate specific departments appearing in BSHC: 


BB—Business Barometer; CE—The Changing Economy; EN—Editor's Notebook; EO—Economic Outlook; IB—inside Business; LQ—Labor Questions; MF—Management File; 
MP—Marketplace ‘88; OO—One on One; OT—On Target; R—Retailing; SA—Shopping Around; SM—Survey of the Month; SP—Selling Points; SS—Setting Store; TB—Touching 
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December, pp. 84-86. 

“Association Update” March, p. 64 (R). 
“Keeping Track Of Remodeling Projects” 
November, pp. 24-25 (EO). 

“Paints, Sundries, And Wallcoverings’ 
1989 Buyers Guide, pp. 115-134. 
“Scotty's Takes Pulse Of Decorative Prod- 
ucts” August, p. 37 (IB). 
‘Wallcovering Resurgence 
(R). 

“Wallcovering Training Program Under- 
way” October, p. 44 (IB). 

“Women And Wallcovering’ November, 
p. 40 (IB). 


ar 


January, p. 40 


Home Security 

“Economic Downtown Ups Crime Con- 
cerns” October, p. 40 (|B). 

“Locks And Locksets: Trend Toward Value- 
Added Looks” October, pp. 124-126. 
“Plumbing, Electrical, And Heating” 7989 
Buyers Guide, pp. 143-158. 

“Promotions And Upsell Tactics Reap 
Home-Security Sales’ September, pp. 
106-108. 


Housing 

“America Is Shifting From Building To Re- 
building” August, pp. 28-29 (EO). 

“A Downturn Is Coming To The Upscale 
Market” January, p. 34 (CE). 

“Existing Home Sales Will Weaken’ Feb- 
ruary, p. 27 (BB). 

“Finding Opportunities In 1988 Housing 
Market” April, pp.36-37 (EO). 

“Future Housing Trends” April, p. 15 
(TB). 

“The Home Of Tomorrow Is Ready Today” 
April, pp. 84-88. 

“The Hot Markets For The 1990s” Presi- 
dential, pp. 70-74. 

“Housing Starts To Fall This Year” January, 
p. 27 (BB). 

“Last Year's ‘Intense’ Housing Markets’’ 
June, p. 29 (EO). 

“Livingston Receives NAHB Award” April, 
p. 54 (IB). 

“Multi-Family: The Worst Is Over’ Janu- 
ary, p. 27 (BB). 

“Outlook Is Closely Tied To Regional 
Trends” October, pp. 24-25 (EO). 
“Selling To The Homeowner Turned 
Homebuilder” April, pp. 78-82. 

“Survey Reveals Upsell Opportunities” 
May, p. 33 (IB). 

“Take Another Look At The New Housing 
Bill” March, p. 40 (WY). 

“The Top 100 Builder Products” March, 
pp. 220-228. 
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“The Trend To Bigger Homes To Reverse” 
January, p. 30 (BB). 

“Using Home Equity To Finance Remodel- 
ing” July, pp. 24-25. 

“What Home Buyers Want In 1988” Feb- 
ruary, pp. 112-118. 

“What Intelligent Homes Will Mean For 
You” January, pp. 128-132. 

“What Is A Single-Family Home?” Octo- 
ber, p. 12 (TB). 


Human Resources 

See also “Training.” 

“Address Problem Of Aids Before Neces- 
sity Strikes’ August, p. 46 (IB). 

“Aging Trends Shape Future Labor Pool’ 
March, p. 34 (R). 

“All Talk, No Action” November, p. 11 
(TB). 

“A Breath Of Fresh Air’ May, p. 12 (TB). 
“Cleaning Up On The Cleaner Uppers” 
June, p. 9 (TB). 

“Corporate Convalescence” October, p. 
12 (TB). 

“Customer Service Begins With Employee 
Interaction” August, p. 48 (IB). 

“Drugs Hurt Margins And Morale Most’ 
August, p. 58 (1B). 

“Employment At Will’ Rule No Longer 
Invincible’ October, p. 42 (LQ). 

“Ernst Carrot Motivates Employees” Au- 
gust, p. 56 (IB). 

“The First Circle” April, p. 16 (TB). 

“Get The Most Out Of Incentive Plans’ 
May, pp. 86-90. 

“Heard In The Aisles: Lou Holtz of Notre 
Dame” May, p. 44 (IB). 

“Heard In The Aisles: Rich Rowley of 
Rowley Lumber” March, p. 34 (R). 
“Hiring Right Takes Two Kinds Of Cour- 
age” August, p. 54 (MF). 

“The Hot Markets For The 1990s” Presi- 
dential, pp. 70-74. 

“How Disney's Management Magic Can 
Work For You” March, pp. 78-82. 
“Improve Your Employee Training’ Octo- 
ber, p. 102. 

“Labor Crunch” November, p. 12 (TB). 
“The Loophole In The New Lie-Detector 
Law” September, p. 38 (WY). 
“Maintaining Relationships In A Family 


Abbreviation Key 


Business” October, p. 38 (IB). 
‘Marketing Yourself As 
Owned” March, pp. 150-152. 
“Minimum Wage Hikes: Down But Not 
Out’’ December, p. 28 (WY). 

“Netting The Best Employees” July, p. 34 
(IB). 

“Orchard Promotes Safety’” November, p. 
32 (IB). 

“Passing The Torch Without Getting 
Burned” Presidential, pp. 60-64. 

“Past Alcoholism Cannot Affect Hiring 
Policies” November, p. 42 (LQ). 

“Quite A Claim’ May, p. 12 (TB). 
“Recognize The Worth Of ‘Complementa- 
ry Players’”” May, p. 48 (IB). 

“Recruiting Challenges Persist’ May, p. 40 
(IB). 

“Recruitment And Training Keep Henry 
Bacon Sizzling’ March, pp. 94-96. 
“Retailers Get The Employees They De- 
serve” March, p. 29 (EN). 

“Retailers Seek Ways To Handle Alcohol, 
Drug Abuse” March, pp. 86-90. 

“A Salute To The True Retailers Of The 
Year’ June, p. 23 (EN). 

“Special Report: Human Resources” 
March, pp. 74-77. 

“Systems Don’t Operate Automatically” 
July, p. 38 (IB). 

“Thumbs Down On Mandated Benefits” 
May, p. 38 (WY). 

“What Has Tax Reform Brought To Your 
Doorstep?” July, p. 19 (OT). 

“Will Rent-A-Worker Work?” April, p. 50 
(WY). 

“Work Is A Lot More Fun When You Keep 
Score’”” December, p. 32 (MF). 


Imports 

“Factoring The Cost Of Foreign Faucets” 
March, p. 54 (R). 

“Import Costs Rises” April, p. 16 (TB). 
“Seizing A New Import Problem” March, 
p. 62 (R). 


Employee 


Installed Sales 

“Collins Cultivates New Business” June, p. 
44 (IB). 

“Know The Contractors Working On Your 
Behalf” january, p. 32 (R). 

“Payless Tests Program’ August, p. 44 (IB). 


Insulation 
“Building Materials’ 1989 Buyers Guide, 
pp. 17-68. 


The following abbreviations have been used to indicate specific departments appearing in BSHC: 


BB—Business Barometer; CE—The Changing Economy; EN—Editor’s Notebook; EO—Economic Outlook; IB—inside Business; LQ—Labor Questions; MF—Management File; 
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“How To Sell Insulation In The Spring’ 
April, p. 50 (IB). 

“Insulation Products Remain A Hot Topic” 
December, pp. 90-92 (PS). 

“Insulation Research Continues” August, 
p. 50 (IB). 

“Packaging Saves Space” June, p. 44 (IB). 
“Super Displays Reap Super Prizes’ Janu- 
ary, p. 26 (R). 


inventory Management 
“Checklist Offers Inventory Control Tips” 
October, p. 44 (IB). 

‘Fast On Your Feet” April, p. 15 (TB). 
“Go For 1% Of The Big Numbers” /nven- 
tory Economics, pp. 28-29. 

‘How To Implement Your Inventory Game 
Plan” Inventory Economics, pp. 30-31. 
“Inventory Is For Every Retailer’ Inventory 
Economics, pp. 4-5. 

“Inventory Trends: The Cutting Edge” /n- 
ventory Economics, pp. 22-27. 

“Is Shrinkage Just Another Word For Theft? 
Not Always” October, p. 17 (EN). 

“\IT For New Buying And Selling Ideas”’ 
Inventory Economics, p. 3. 

“Locking Up Automation’’ March, p. 42 
(R). 

“The Management Of Pricing” /nventory 
Economics, pp. 12-13. 

‘‘Material Handling System Helps Consoli- 
dation’ March, pp. 239-240. 

“An Ounce Of Prevention’ October, p. 
11 (TB). 

“Retailing Trends” April, p. 52 (IB). 

“Tax Breaks For Excess Inventory Dona- 
tions” November, p. 42 (IB). 
“Technology Can Help Multiply Profits” 
Inventory Economics, pp. 18-19. 

“Ten Ways To Improve Your GMROI” Oc- 
tober, pp. 50-56. 

“Tight Controls? You Better Believe It’ 
September, p. 16 (TB). 

‘Nalue-Added Services On The Move” 
Inventory Economics, pp. 14-17. 

“Wake Up To Total Procurement Cost’’ 
Inventory Economics, pp. 6-8. 


Kitchens 

“Award-Winning Kitchen Designs” 
cember, pp. 76-77. 

“Cabinet Styles Emphasize Upscale Fin- 
ishes, New Uses” November, pp. 72-78. 
“Cabinets Don’t Stop With Kitchens And 
Baths” March, pp. 158-160. 

“Designs By Retailers Meet Customer 
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Challenges” November, pp. 90-96. 
“Displays Are Sophisticated And More 
‘User Friendly’”” November, pp. 82-86. 
“Faucets Perceived As Low-Cost Design 
Upgrade” December, p. 36 (IB). 

“Furrow Vignettes Target The Upscale 
Market’ May, pp. 56-60. 

“Hayward To Expand Home Design Cen- 
ters” July, pp. 32-33 (IB). 

“Kitchen And Bath Venture Forges Ahead” 
May, p. 38 (IB). 

“Kitchen, Bath, And Laundry” 1989 Buy- 
ers Guide, pp. 135-142. 

“Kitchen Cabinets: What Builders Should 
Watch For” January, p. 165 (SM). 
“Kitchen Vocabulary” June, p. 42 (IB). 
“Make Trends Work In A Total Selling 
Package” November, pp. 98-99. 

“New Ideas And Directions Boost Cabinet 
Sales” November, p. 71. 

“New Trends In Countertop Designs” Feb- 
ruary, p. 173 (SM). 

“NKCA’s Cabinet Sales Guide Available” 
February, p. 38 (R). 

“October's The Month For Kitchens And 
Baths’ August, p. 46 (IB). 

“Plywood Minnesota Places Its Bet On 
The Package” February, pp. 78-80. 
“Upbeat Forecast For Kitchens And Baths” 
April, p. 37 (EO). 

“Upscale Faucets Cater To Consumer De- 
mand” September, pp. 112-114. 


Lawn & Garden 

“Allwoods Seeks The Selling Edge With 
Females” August, p. 37 (IB). 

“April Safety Promotion’ April, p. 60 
(IB). 

“‘D-|-Yers Need Not Apply” September, p. 
15 (TB). 

“Garden Council Formed” August, p. 42 
(IB). 

“The Green Scene” November, p. 12 
(TB). 

“Lawn & Garden” 1989 Buyers Guide, pp. 
159-168. 

“Lawn & Garden Tools Offer Comfort, 
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Upscale Features” April, pp. 122-124 
(SM). 

“Lawn Show Caters To Pro Traffic’ Sep- 
tember, p. 38 (IB). 

“Orchard Program Sprouts Added Value’ 
August, p. 40 (IB). 

“What's Behind The Boom In Lawn & 
Garden” July, pp. 104-106. 


Legislation/Regulations 
“Another Taxing Issue For Retailers” Au- 
gust, p. 40 (WY). 

“Deregulation’s Impact On Lumber Buy- 
ing” November, p. 54-58. 

“Don’t Discount The Impact Of An RPM 
Bill” February, p. 30 (WY). 

“Don’t Judge By The Cover” March, p. 44 
(R) 


“Employment At Will’ Rule No Longer 
Invincible” October, p. 42 (LQ). 

“The Fight For Our Forests’”’ August, pp. 
162-166. 

“Has Industry Turned Its Back On A Strong 
Ally?” November, p. 34 (WY). 
“Hazardous Materials Spill Pak Offered’’ 
November, p. 42 (IB). 

“How To Deal With Hazardous Materials” 
October, p. 102-103. 

“Is Radon A Pandora’s Box?’” November, 
p. 11 (TB). 

“The Loophole In The New Lie Dectector - 
Law” September, p. 38 (WY). 

“Minimum Wage Hikes: Down But Not 
Out’ December, p. 28 (WY). 

“More Time For Storage Tank Owners” 
July, p. 36 (1B). 

“OSHA's Wood Dust Proposal Could Cost 
You” October, p. 36 (WY). 

“Retailing Perspectives From Merrill 
Lynch” October, p. 12 (TB). 

“Safety Action Council Sets First Plans’ 
May, pp. 33-34 (IB). 

“Seizing A New Import Problem” March, 
p. 62 (R). 

“Suppliers Become More Aggressive De- 
fending Their Copyrights” December, p. 
30 (IB). 

“Take Another Look At The New Housing 
Bill’ March, p. 40 (WY). 

“Tax Breaks For Excess Inventory Dona- 
tions” November, p. 42 (IB). 

“Thumbs Down On Mandated Benefits’ 
May, p. 38 (WY). 

“Washington Briefing” February, pp. 120- 
124. 

“What Has Tax Reform Brought To Your 
Doorstep?” July, p. 19 (OT). 

“What Is A Single-Family Home?” Octo- 
ber, p. 12 (TB). 


The following abbreviations have been used to indicate specific departments appearing in BSHC: 
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“Will Rent-A-Worker Work?” April, p. 50 
(WY). 

“Worker Notification Legislation De- 
feated” June, p. 40 (WY). 


Lumber 

“Another Record Year For Planting’ Octo- 
ber, p. 25 (EO). 

“Association Update” March, p. 64 (R). 
“Building Materials” 1989 Buyers Guide, 
pp. 17-68. 

“Deregulation’s Impact On Lumber Buy- 
ing’ November, pp. 54-58. 

“Displays Are Looking Up At Hunter’ No- 
vember, p. 46 (IB). 

“The Fight For Our Forests” August, pp. 
162-166. 

“Guide References Panel Lines” October, 
p. 42 (IB). 

“Hardwood Lumber: A Marketing And 
Selling Specialty’ November, pp. 112- 
VES. 


“Lumber Consumption Patterns To 
Change” October, p. 25 (EO). 

“Lumber Lobbying” August, p. 48 (IB). 
“Lumber Price Increases Projected” Janu- 
ary, p. 34 (R). 

“Materials Handling System Helps Consol- 
idation” March, pp. 239-240. 

“Molding Pattern Profiles’ December, p. 
30 (IB). 

“Moldings Demand Smart Merchandis- 
ing” April, pp. 114-116. 

“New Demand Planted In Lumber Indus- 
try” May, p. 25 (EO). 

“OSHA's Wood Dust Proposal Could Cost 
You” October, p. 36 (WY). 

“Quality Control Treatment’ November, 
p. 36 (IB). 

“Record Year For Plywood” March, p. 50 
(R). 

“Red Cedar Guide Offered’ November, p. 
4O (IB). 

“SPMC Offers Idea Book”’ October, p. 34 
(IB). 

“The Strike Scene” September, p. 16 
(TB). 

“Termite Control: Preventive Measures’ 
March, p. 56 (R). 

“WMMPA Offers 1988 Directory” July, p. 
40 (IB). 


Management 

“Asset Value Freezes” July, p. 13 (TB). 
“Associated With Success” March, p. 42 
(R). 
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“At Burdines, Quality Of Selling Is Job 
One” February, pp. 94-96. 

“Back From The Brink” March, pp. 174- 
178. 

“The Best Home Truth: Retail Is Detail’ 
February, p. 17 (TB). 

“A Blueprint For Starting An Independent 
Yard” January, p. 167 (MP). 

“BMC West Charts A New Course” Au- 
gust, pp. 152-156. 

“BMC West Expands In Two Markets” 
December, p. 38 (IB). 

“Coping With Growth” February, pp. 134- 
138. 

“Corporate Convalescence” October, p. 
12 (TB). 

“Dart Darts The Home Center Scene” 
June, p. 9 (TB). 

“The D-D-D Threat To Family Businesses” 
June, p. 10 (TB). 

“Depot, Somerville, Snyder Accept 
Awards At Banquet” July, pp. 32-33 (IB). 
“Don’t Just Survive, Learn To Thrive” Janu- 
ary, p. 40 (SP). 

“Don’t Let Your Planner Master Your Life” 
September, p. 48. 

“Economists Make Sheep Look Like Inde- 
pendent Thinkers” April, p. 27 (OT). 
‘Financial Paper Honors Executives’ 
March, p. 48 (R). 

“Fire: Every Lumberman’s Fear’’ March, 
pp. 132-134. 

“Food For Thought” April, p. 16 (TB). 
“Getting Value From Strategic Planning” 
Presidential, pp. 80-86. 

“Growing A Chain Somerville Style” June, 
pp. 68-74. 

“Heard In The Aisles: Al Bavry of Kimal 
Lumber” April, p. 60 (IB). 

“Heard In The Aisles: Ben Phillips of 
Lowe's” April, p. 60 (IB). 

“Heard In The Aisles: John Morrison of 
Altheimer & Gray’’ October, p. 36 (IB). 
“Heard In The Aisles: Rick Ender of Cour- 
tesy Home Center” February, p. 26 (R). 
“Hechinger Details HQ Buy” April, p. 54 
(IB). 

“Hechinger Watch” July, p. 13 (TB). 
“Home Depot Aims To Stay On Top” June, 
pp. 58-64. 

“How Disney’s Management Magic Can 
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Work For You” March, pp. 78-82. 
“Hylton Finds Home In San Luis Valley’ 
October, p. 46 (IB). 

“Is America Over-Stored?” April, p. 15 
(TB). 

“Is Your Business Really Worth Your In- 
vestment?” November, p. 38 (MF). 

‘“‘\M Lumber Steps Up To Bat At St. Lucie” 
April, p. 58 (1B). 

“Lansdale’s Big Challenge’ December, p. 
11 (TB). 

“Low Cost Improvements” February, p. 30 
(R). 

“Maintaining A Niche With A Fine-Tuned 
Approach” February, p. 175 (MP). 


| “Maintaining Relationships In A Family 


Business” October, p. 38 (MF). 
“Management Beyond The Numbers” 
Presidential, pp. 90-94. 

“More Or Less” April, p. 16 (TB). 

“A Myth Here And A Pearl There’ Decem- 
ber, p. 38 (SP). 

“1988 Retailers Of The Year’ June, pp. 
56-57. 

“No Matter The Niche, Consistency Keeps 
— Returning” February, p. 23 
(EN). 

“Old-Fashioned Approach _ Gives 
Brookside The Edge” March, pp. 194- 
198. 

“Out In The Open” September, p. 15 
(TB). 

“Passing The Torch Without Getting 
Burned” Presidential, pp. 60-64. 

“People And Promotions Build Snyder's 
Success” June, pp. 80-86. 

“Recognize The Great Power Of Recogni- 
tion” February, p. 38 (SP). 

“Red Barn Lumber Broadens Its Market’ 
August, p. 52 (IB). 

“Retail Text Updated” May, p. 48 (IB). 
“Retailing Trends” April, p. 52 (IB). 
“Retailing With A European Flavor’ Presi- 
dential, pp. 42-46. 

“Retailing’s Fine Line’ May, p. 11 (TB). 
“Sad Commentaries Regarding Apathy” 
June, p. 10 (TB). 

ae Stats Swell” March, p. 56 
(R). 

“Shrinkage Figures In Retail Industry De- 
cline’ March, p. 62 (R). 

“The Smart Book (Of Retailing Trends)’ 
February, pp. 66-69. 

“The Squeeze Is On At Builders Square’ 
August, p. 12 (TB). 

“Steady Hands Keep Wolohan On The 
Upswing” Presidential, pp. 34-37. 

on Check Time” September, p. 15 
TB). 


The following abbreviations have been used to indicate specific departments appearing in BSHC: 
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“Taking Stock Of Business Ethics’ Presi- 
dential, pp. 12-18. 

“Today's Credo: ‘Don’t Do It Yourself’ ’”’ 
October, p. 97. 

“Tornado Totals Store, But Foxworth Gal- 
braith Keeps Rolling’ December, p. 27 
(IB). 

“Toughing It Out In A Troubled Economy” 
March, pp. 102-106. 

“Use Own Skills Before Going To ‘Part- 
ners’”” November, p. 17 (EN). 

“Wal-Mart: A Pillar In A Thousand Com- 
munities” February, pp. 100-102. 

“What Lies Ahead?”’ August, p. 11 (TB). 


Marketing 

See also “Promotions And Advertising.” 
“Adults Stay Home Trend” june, p. 10 
(TB). 

“Answering The Call Of Female Consum- 
ers” February, p. 26 (R). 

“The ‘Art Of Managing’ According To 
Whitey Herzog” May, p. 17 (OT). 
“Barrons’ Design Services Garner Project 
Sales” March, pp. 140-144. 

“Better Marketing Grades” September, p. 
16 (TB). 

“Blocking Cornhusker Style” August, p. 58 
(IB). 

“Business Faces Older Facts’’ November, 
p. 38 (1B). 

“Do You Need Marketing Information? Just 
Ask” March, p. 60 (SP). 

“Frightening Trend” May, p. 12 (TB). 
“Hardware Exhibit Unveiled” March, p. 58 
(R). 

“Hostage To The Credit Card Industry” 
November, p. 12 (TB). 

“HQ Card Responds To Customer Re- 
quests” January, p. 30 (R). 

“If You Make The Claim, Deliver’ Septem- 
ber, p. 15 (TB). 

“Kids Aren't All Bad’ November, p. 11 
(TB). 

“Losing Sales With Your Telephone” Sep- 
tember, p. 16 (TB). 

“The Market Potential For Upscale Prod- 
ucts” June, pp. 92-96. 

“The Message Of Co-op” September, p. 
16 (TB). 

“Mutually Supportive” March, p. 40 (R). 
“Niche Marketing” May, p. 11 (TB). 
“1988 Is The Right Time To Make Bold 
Bids For Market Share” January, p. 19 
(OT). 

“Nothing To Be Proud Of” July, p. 13 
(TB). 

“Payless Expands Community Program’ 
May, p. 44 (IB). 
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“P-Q-P Is VIP” September, p. 16 (TB). 
“Purchases Stem From Advice” August, p. 
44 (IB). 

“Retailing Trends” April, p. 52 (IB). 
“Rickel’s Call To Early Risers” August, p. 46 
(IB). 

“Selling To The Homeowner Turned 
Homebuilder” April, pp. 78-82. 

“Sizing Up The Competition” March, p. 34 
(R). 

“To Make An Impression, Let’s Get Per- 
sonal” July, p. 42 (SP). 

“Tuning Out TV Home Shopping” March, 
p. 52 (R). 

“Wal-Mart: A Pillar In A Thousand Com- 
munities” February, pp. 100-102. 

“What Are The Needs Of Today’s Remod- 
eling Contractor?” March, p. 15 (OT). 
“Where Do Customers Come From?”’ Au- 
gust, p. 12 (TB). 

“Will Price Prevail As A Marketing Tool?’ 
August, p. 12 (TB). 

“With Pricing, Must It Still Be The Biggest 
Who Dictate?” June, p. 21 (OT). 


Merchandising 

See also “Promotions And Advertising” 
and “Displays.” 

“Ace Program Targets Big Ticket Items’ 
November, p. 44 (IB). 

“Achieving Excellence In Merchandising” 
October, p. 104. 

“Allwoods Seeks The Selling Edge With 
Females” August, p. 37 (IB). 

“Alternatives Exist To Paint Price Wars’ 
December, pp. 84-86. 

“The Art Of Shelf Arrangement” June, p. 
10 (TB). 

“Causeway Retrofit Combines Functions 
With Style” August, pp. 116-120. 
“Creative Merchandising With Wheelbar- 
rows” March, p. 44 (R). 
“Cross-Fertilization Between Lumber And 
Auto Parts” February, p. 107. 

“Dixieline Thinks Forward” December, p. 
34 (IB). 

“Finding Storm Door Price Points That 
Sell” February, pp. 140-142. 

“Fireplace Competition Is Heating Up” 
June, pp. 100-102. 

“Free D-I-Y Lit’ March, pp. 184-189. 


Abbreviation Key 


“Give Products A Personality: Consultant’ 
October, pp. 99-100. 

“Handy Andy Focuses On Storage” Sep- 
tember, p. 37 (IB). 

“Hardwood Lumber: A Marketing And 
Selling Specialty’ November, pp. 112- 
TT3: 

“Heard In The Aisles: Don Watt of the 
Watt Group” May, p. 44 (IB). 
“Hechinger Gears Up For Battle With 
Warehouses” July, pp. 35-41 (IB). 
“Hornet's Nest’ April, p. 16 (TB). 

“How To Sell Insulation In The Spring’ 
April, p. 50 (1B). 

“Individualize Your Adhesives And Caulk’’ 
March, pp. 166-168. 

“Is A Shelf Space Battle Heating Up?’ 
March, p. 9 (TB). 

“Lloyd Enjoys New Retail Area” May, p. 46 
(IB). 

“Management Beyond The Numbers’ 
Presidential, pp. 90-94. 

“Masonry Products Show Off Smart Mer- 
chandising Tactics” May, pp. 94-95. 
“Moldings Demand Smart Merchandis- 
ing” April, pp. 114-116. 

“Mowing Down Customers” July, p. 14 
(TB). 

“New Look Powers Mr. Goodbuys Mer- 
chandising Plan’ September, p. 86-90. 
“1988 Drummer Awards” July, pp. 46- 
47. 

“1988 Drummer Awards: Audiovisual Pro- 
grams” July, p. 101. 

“1988 Drummer Awards: Manufacturers 
Programs For Wholesalers” July, pp. 94- 
95. 

“1988 Drummer Awards: Merchandising 
Displays” July, pp. 48-52. 

“1988 Drummer Awards: Overall Sales 
Aids” July, pp. 59-62. 

‘1988 Drummer Awards: Packaging” July, 
pp. 68-74. 

“1988 Drummer Awards: Product Cata- 
logs” July, pp. 78-80. 

“1988 Drummer Awards: Sales Literature’ 
July, pp. 86-90. 

“1988 Drummer Awards: Wholesalers 
Programs For Retailers” July, p. 99. 
“Old-Fashioned Approach Gives 
Brookside The Edge” March, pp. 194- 
198. 

“Orchard Program Sprouts Added Value’’ 
August, p. 40 (IB). 

“Packaging Saves Space” June, p. 44 (IB). 
“Payless Signs Help Customer Relations” 
March, p. 58 (R). 

“Pro Sales Can Boost Electrical Profits’ 


October, pp. 118-119. 


The following abbreviations have been used to indicate specific departments appearing in BSHC: 


BB—Business Barometer; CE—The Changing Economy; EN—Editor’s Notebook; EO—Economic Outlook; IB—inside Business; LQ—Labor Questions; MF—Management File; 
MP—Marketplace ‘88; OO—One on One; OT—On Target; R—Retailing; SA—Shopping Around; SM—Survey of the Month; SP—Selling Points; SS—Setting Store; TB—Touching 
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“Products People Prefer’ August, p. 12 
(TB). 

“Promotions And Upsell Tactics Reap 
Home-Security Sales” September, pp. 
106-108. 

“The Pursuit Of Product Knowledge’ 
April, p. 56 (IB). 

“Regardless Of Gadgets, Quality Sells 
Phones” August, pp. 190-192. 

“RTA Furniture Comes Of Age’ Decem- 
ber, pp. 64-67. 

“Scotty's Takes Pulse Of Decorative Prod- 
ucts” August, p. 37 (IB). 

“Selling Ceilings Still Takes Service” Janu- 
ary, pp. 136-138. 

“Service Is The Key To Selling Siding’ 
March, pp. 242-244. 

“Storage Items Open The Door To New 
Customers—And Profits” August, pp. 180- 
181. 

“Taking Stock Of Today’s Emerging Tech- 
nologies” March, pp. 120-126. 

“Thomas Receives Award’ April, p. 58 
(IB). 

“Thriving On Change” March, p. 52 (R). 
“A Ticket To Easier Sales” February, p. 30 
(R). 

“Top Products Of ‘88’ December, pp. 
46-52. 

‘Visuals Send Message To The TV Genera- 
tion” July, p. 17 (EN). 

“Wal-Mart Offers Hyper Retailing Les- 
sons” April, p. 47 (IB). 

“Wal-Mart's Buy-America Program Hon- 
ored” September, p. 48 (IB). 

“What Are Meretrends?” April, p. 16 (TB). 


National Association Of Home 
Builders (NAHB) 

‘Association Update” April, p. 54 (IB). 
“Does Your Store Meet The Remodeler’s 
Needs?” August, pp. 170-172. 
“Livingston Wins NAHB Award” April, p. 
54 (1B). 

“What Intelligent Homes Will Mean For 
You” January, pp. 128-132. 


National Association Of 
Wholesalers (NAW) 

“Heard In The Aisles: Lous T. Dehmlow of 
NAW” August, p. 54 (IB). 

“Support Systems Make It All Come To- 
gether’ October, p 78-80. 

“Value-Added Services On The Move” 
Inventory Economics, pp. 14-17. 
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“Washington Briefing’ February, pp. 120- 
124. 


National Building Material 
Distributors Association 
(NBMDA) 

“Association Update” April, p. 54 (1B). 
“Association Update” January, p. 40 (R). 
“Association Update” May, p. 46 (IB). 
“Distributor Directory’ March, p. 42 (R). 
“Getting Value From Strategic Planning’’ 
Presidential, pp. 80-86. 

“New Approaches To Distributor/Retail 
Partnerships” October, pp. 66-67. 
“Scanning Comes Of Age” August, pp. 
66-71. 

“Support Systems Make It All Come To- 
gether’ October, pp. 78-80. 
‘Value-Added Service: The Invisible Prod- 
uct That Offers Differentiation’ October, 
pp. 70-74. 


National Hardware Show 
“Buying Bonanza Begins’ August, pp. 
141-143. 

“Early Signs Point To Record NHS” April, 
p. 60 (IB). 

“Exhibitor Influence Continues For NHS” 
May, p. 40 (IB). 

“Exposition Enhanced For 1988 NHS” 
February, p. 36 (R). 

“Give Products A Personality: Consultant’”’ 
October, pp. 99-100. 

“The Green Scene” November, p. 12 
(TB). 

“HIW/NHS Seminars Scheduled” March, 
p. 42 (IB). 

“Lawn Show Caters To Pro Traffic’ Sep- 
tember, p. 38 (IB). 

“National Hardware Show Nears” June, p. 
42 (IB). 

“Planning Ahead For 1988 NHS” January, 
p. 38 (R). 

“Rashkow To Be Honored As ‘Spirit Of 
Life’ Winner’ February, p. 27 (IB). 
“Resins Supply Squeeze Eases’ October, 
p. 38 (IB). 

“Smart Ideas, Latest Trends Spotlighted At 
Seminars” October, pp. 102-104. 
“Today's Credo: ‘Don’t Do It Yourself” 
October, p. 97. 


Abbreviation Key 


National Home Center Show 
“Identify Your Competitive Edge” Febru- 
ary, pp. 130-131. 

“Pursuing The Competitive Advantage’ 
March, pp. 204-206. 


National Kitchen Cabinet 
Association (NKCA) 

“Cabinet Styles Emphasize Upscale Fin- 
ishes, New Uses” November, pp. 72-78. 
“Designs By Retailers Meet Customer 
Challenges” November, pp. 90-96. 
“Displays Are Sophisticated And More 
‘User-Friendly’”’ November, pp. 82-86. 
“Make Trends Work In A Total Selling 
Package” November, pp. 98-99. 

“New Ideas And Directions Boost Cabinet 
Sales” November, p. 71. 

“NKCA’s Cabinet Sales Guide Available” 
February, p. 38 (R). 


National Lumber & Building 
Material Dealers Association 
(NLBMDA) 

“Association Update” March, p. 64 (R). 
“Computerization: A Good Start, But 
Where From Here?” August, pp. 72-78. 
“Farewell To A Force For Industry Prog- 
ress” January, p. 32 (WY). 

“The Fight For Our Forests” August, pp. 
162-168. 

“Get The Most Out Of Incentive Plans” 
May, pp. 86-90. 

“OSHA's Wood Dust Proposal Could Cost 
You” October, p. 36 (WY). 

“Salute To NLBMDA” November, p. 12 
(TB). 

“Scanning Comes Of Age” August, pp. 
66-71. 

“Special Report: Human Resources” 
March, pp. 74-77. 

“Thumbs Down On Mandated Benefits” 
May, p. 38 (WY). 

“Washington Briefing” February, pp. 120- 
124. 

“Worker Notification Legislation De- 
feated” June, p. 40 (WY). 


National Retail Hardware 
Association (NRHA) 

“Hazardous Material Spill Pak Offered’ 
November, p. 42 (IB). 

“Washington Briefing” February, pp. 120- 
124. 


National Retail Merchants 
Association (NRMA) 

“A Daily Marketing Planner’ February, p. 
36 (R). 


The following abbreviations have been used to indicate specific departments appearing in BSHC: 


BB—Business Barometer; CE—The Changing Economy; EN—Editor’s Notebook; EO—Economic Outlook; IB—inside Business; LQ—Labor Questions; MF—M: 


“Teamwork Pays Off In Product Support 
Systems” October, pp. 84-90. 
‘Value-Added Services On The Move’ 
Inventory Economics, pp. 14-17. 

“What's Ahead For The Distributor-Retail- 
er Partnership” October, pp. 92-94. 


National Sash & Door Jobbers 
Association (NSDJA) 

“Association Update” January, p. 40 (R). 
‘Value-Added Services On The Move” 
Inventory Economics, pp. 14-17. 


North American Wholesale 
Lumber Association (NAWLA) 
“Association Update” August, p. 50 (IB). 
“Association Update” May, p. 46 (IB). 
“Briefings” November, p. 28. 
“Deregulation’s Impact On Lumber Buy- 
ing” November, pp. 54-58. 

“Scanning Comes Of Age” August, pp. 
66-71. 


Northeastern Retail Lumber 
Association (NRLA) 

“Association Update” March, p. 64 (R). 
“In Tune With The Times” October, pp. 
11-12 (TB). 

“Special Report: Human Resources’’ 
March, pp. 74-77. 


Paneling 

“Four Star Display Rack Primes Paneling 
Program” August, p. 36 (IB). 

“Paints, Sundries, And Wallcoverings” 
1989 Buyers Guide, pp. 115-134. 
“Paneling Zeroes In On Upscale Market” 
July, pp. 110-112. 


Plumbing 

“Faucets Perceived As Low-Cost Design 
Upgrade” December, p. 36 (IB). 
“Fixtures, Connectors Reap Remodeling 
Dollars” November, pp. 118-120 (PS). 
“Plumbing, Electrical, And Heating” 7989 
Buyers Guide, pp. 143-158. 

“Upscale Faucets Cater To Consumer De- 
mand” September, pp. 112-114. 


Professional Sales 

“Back From The Brink” March, pp. 174- 
178. 

“Baldridge Rewrites Book On Commercial 
Sales” November, pp. 33-34 (IB). 
“Catering To Builders At Big Tin Barn’ 


File; 


MP—Marketplace ‘88; OO—One on One; OT—On Target; R—Retailing; SA—Shopping Around; SM—Survey of the Month; SP—Selling Points; SS—Setting Store; TB—Touching 


Base; VR—Video Replays; WY—Washington & You. 
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March, p. 351 (OO). 

“Concentrating On Contractors” April, p. 
52 (1B). 

“Diamond Narrows Its Business Scope” 
May, p. 33 (IB). 

“Diamond Solidifies Ties With Custom- 
ers” December, p. 32 (IB). 

“Does Your Store Meet The Remodeler’s 
Needs?” August, pp. 170-172. 

“84 Lumber Reaches Out To Trade” May, 
p. 48 (IB). 

“Establish A Nich For Commercial Sales’’ 
May, pp. 76-80. 

“Las Vegas Commercial Sales Are No 
Gamble” December, pp. 70-74. 

“Moser Showcases Its Quality Commit- 
ment” May, p. 40 (IB). 

“Osnaburg Seeks Niche In Contract Ser- 
vices” May, p. 42 (IB). 

“Pro Sales Can Boost Electrical Profits’ 
October, pp. 118-119. 
“Selling Builders At Seigle’s 
pp. 102-104. 

“Service Is The Key To Siding Sales’ 
March, pp. 242-244. 

“The Top 100 Builder Products” March, 
pp. 220-228. 


toll 


September, 


Promotions And Advertising 
See also “Marketing.” 

“Another Taxing Issue For Retailers” Au- 
gust, p. 40 (WY). 

“Artful Advertising Along Arnold’s Addi- 
tion” March, p. 44 (R). 

“Bagging Sales” May, p. 12 (TB). 

“The Buck Starts At Allen’s” January, p. 32 
(R). 

“Builders Square Promotes Image’ No- 
vember, p. 40 (IB). 

“Building Sales The Dutch Way” January, 
p. 27 (R). 

“The Butz Campaign Trail’ May, p. 44 
(1B). 

“Cable TV Offers Alternatives For Media 
Buyers” April, pp. 26-27. 

“Cartoons Draw Customers” March, p. 56 
(R). 

“Coupon Floor Ineffective” January, p. 38 
(R). 

“Creative Ads Are As Vital As Finding The 
Right Audience” April, p. 31 (EN). 


“A Daily Marketing Planner’ February, p. 
36 (R). 

-— Draws The Line” June, p. 37 
1B). 

“Dill’s Circulars Depart From The Norm’ 
May, p. 50 (IB). 

“Focus Advertising’ March, p. 46 (R). 
“GE, EPCOT Illuminate Bulb Ideas” Sep- 
tember, p. 42 (IB). 

“A Gem Of A Promotion For Retailers’ 
February, p. 26 (R). 

“Graphics Captivate Consumers” Septem- 
ber, p. 46 (IB). 

“The Great Rebate Debate” july, p. 13 
(TB). 

“Grossman’s Backs Project’ 
p. 44 (IB). 

“Grossman’s Gears Up For The Battle Of 
New England” May, pp. 72-74. 

“How To Cash In On The Rush For Home 
Equity Loans” March, pp. 212-216. 
“Jerry's Has The Answer For TV Ads” 
November, p. 46 (IB). 

“A Little Extra Cash” February, p. 38 (R). 
“Making The Most Of Yellow Pages’ 
March, p. 64 (R). 

‘Marketing Yourself As Employee- 
Owned” March, pp. 150-152. 

“McCoy’s Mammoth Message” October, 
p. 40 (IB). 

“The Message Of Co-op” September, p. 
16 (TB). 

“Mr. Goodbuys’ Great Getaway” August, 
p. 44 (IB). 

“National Fix It With Air Month Is Com- 
ing” March, p. 34 (R). 

“Out Of Home Advertising Perspectives” 
March, p. 38 (R). 

“Promote Your Store’s ‘Specialists 
March, p. 50 (R). 

“Promotion Planner: April” January, p. 36 
(R). 

“Promotion Planner: June’ March, p. 68 
(R). 

“Promotion Planner: May” February, p. 42 
(R). 

“Radio Advertising? Sounds Good To Me!’’ 
April, p. 56 (SP). 

“Retailers Boost TV Ad Budgets” June, p. 
44 (|B). 

“The Right Stuffers” February, p. 38 (R). 
“Ringing Up New Roofing Programs’ 
March, p. 40 (R). 

“Segmenting Customers With A Targeted 
Ad Strategy” February, p. 105. 

“The ‘Share Of Eyeball’ Fight’ June, p. 10 
(TB). 

“Store Sweepstakes” 
(IB). 


September, 


see 


September, p. 37 


The following abbreviations have been used to indicate specific departments appearing in BSHC: 


BB—Business Barometer; CE—The Changing Economy; EN—Editor’s Notebook; EO—Economic Outlook; IB—inside Business; LQ—Labor Questions; MF—Management File; 
MP—Marketplace ‘88; OO—One on One; OT—On Target; R—Retailing; SA—Shopping Around; SM—Survey of the Month; SP—Selling Points; SS—Setting Store; TB—Touching 


Base; VR—Video Replays; WY—Washington & You. 
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“Sundance Finds Promo Smooths Its Sales 
Cycle” July, p. 36 (IB). 

“Target Your Ads To Sell Specific Custom- 
ers” April, pp. 66-72. 

“West Haven Ads Promote New Image” 
September, p. 40 (IB). 

“Winter Weather Insurance” February, p 
34 (R). 

“A Wise Summer Promotion” April, p. 56 
(IB). 

“Wooing The Competition’s Customer’ 
November, p. 12 (TB). 

“Yellow Page Advertising: Proceed With 
Caution” June, p. 48 (SP). 


Purchasing 

“Cash In On Right-Now Buying” Novem- 
ber, pp. 62-64. 

“Catering To Builders At Big Tin Barn’ 
March, p. 351 (OO). 

“Deregulation’s Impact On Lumber Buy- 
ing’ November, pp. 54-58. 

“Don’t Discount The Impact Of An RPM 
Bill” February, p. 30 (WY). 

“Electronic Buying’s Next Frontier’ No- 
vember, p. 11 (TB). 

“Female Buying Power’ May, p. 50 (IB). 
“Fending Off Product Liability Suits’ July, 
p. 42 (IB). 

“Hacienda: Adaption Pays” February, p. 
171 (OO). 

“Make Technology An Offensive Weap- 
on” Presidential, pp. 24-28. 

“Poor Grades For Buyers?” July, p. 13 
(TB). 

“The Pros And Cons Of Fax Machines” 
October, pp. 103-104. 

“Retailers Wary Of Payless-Masco Alliance 
Despite Reassurances From Both Sides” 
November, pp. 36-38. 

“Taking Stock Of Today’s Emerging Tech- 
nologies” March, pp. 120-126. 
“Thunderbird Ties Together Its Scattered 
Market’ November, pp. 66-68. 

“Use Own Skills Before Going To ‘Part- 
ners’’’ November, p. 17 (EN). 


Radon 

“Be A Solution Center, Not Just A Retailer’ 
December, p. 15 (EN). 

“Is Radon A Pandora’s Box?” November, 
p. 11 (TB). 

‘‘Jay-K Lumber Detects Radon Concerns In 
Clinic’ December, pp. 26-28 (IB). 
“NAHB Plans Radon Studies” November, 
p. 44 (IB). 
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“Radon Detection Sourcebook” Decem- 
ber, pp. 80-81. 


Ready-To-Assemble (RTA) 
Furniture 

“Armstrong Says ‘No’”’ June, p. 9 (TB). 
“RTA Furniture Comes Of Age” Decem- 
ber, pp. 64-67. 


Remodeling 

“America Is Shifting From Building To Re- 
building” August, pp. 28-29 (EO). 

“Baby Boomers Fuel Remodeling Surge” 
February, p. 27 (BB). 

“B-I-Y Still Pacing D-I-Y Spending” Febru- 
ary, p. 28 (BB). 

“Do-It-Yourself Keeps On Growing” Oc- 
tober, p. 46 (SP). 

‘Erma Speaks On Home Remodeling And 
Marriage” March, p. 42 (R). 

“Fixtures, Connectors Reap Remodeling 
Dollars” November, pp. 118-120 (PS). 
“Free D-I-Y Lit” March, pp 184-189. 
“Home Improvement Project Resale Val- 
ues” October, p. 42 (IB). 

“The Hot Markets For The 1990s” Presi- 
dential, pp. 70-74. 

“How To Cash In On The Rush For Home- 
Equity Loans” March, pp. 212-214. 
“Keeping Track Of Remodeling Projects” 
November, pp. 24-25 (EO). 

“New Ideas And Directions Boost Cabinet 
Sales” November, p. 71. 

“Outlook Is Closely Tied To Regional 
Trends” October, pp. 24-25 (EO). 
“Remodeling Should Buoy Retail Sales’’ 
March, p. 35 (BB). 

“Residential Remodeling And Business Cy- 
cles” May, pp. 24-25 (EO). 

“The Top Markets For Home Improve- 
ments” February, p. 32 (CE). 

“Using Home Equity To Finance Remodel- 
ing” July, pp. 24-25 (EO). 

“What Customers Think About Remodel- 
ing” April, pp. 102-105. 


Roofing 
“Building Materials’ 7989 Buyers Guide, 
pp. 17-68. 
“Guide To Reroofing’”’ August, p. 54 (IB). 
“Ringing Up New Roofing Programs” 


Abbreviation Key 


March, p. 40 (R). 

“Roofing Reference” June, p. 40 (IB). 
“Super Displays Reap Super Prizes” Janu- 
ary, p. 26 (R). 


Safety Action Council 
“Safety Action Council Sets First Plans’ 
May, p. 33 (IB). 


Siding 

“Building Materials” 1989 Buyers Guide, 
pp. 17-68. 

“Service Is The Key To Selling Siding’ 
March, pp. 242-244. 


Southern Forest Products 
Association (SFPA) 

“Clock Winds Down For Competition En- 
tries” January, p. 34 (R). 

“Great Ideas For The Great Outdoors’ 
August, pp. 147-148. 

“SFPA, SLMA Form Council” March, p. 58 
(R). 

“SPMC Offers Idea Book” October, p. 34 
(IB). 


Specialty Retailing 

“Armstrong Says ‘No’”’ June, p. 9 (TB). 
“Big Business, Big Bucks [Office Square]’’ 
May, p. 12 (TB). 

“Builders Square Opens Prototype Unit Of 
Office Square Division’ October, p. 34 
(IB). 

“BSHC Giants” January, p. 106. 
“Creative Swiping [Stor ]’’ October, p. 12 
(TB). 

“Discount Stores Gain’ February, p. 36 
(R). 

“Heard In The Aisles: Dr. Peter Davis of 
the University of Pennsylvania” May, p. 44 
(IB). 

“Kitchen And Bath Venture Forges Ahead’’ 
May, p. 38 (1B). 

“Meet ‘Category Killers’ Head On” Au- 
gust, p. 11 (TB). 

“Ply Marts Opens Storage Specialty Store 
In Atlanta” June, pp. 36-37 (IB). 
“Plywood Minnesota Places Its Bet On 
The Package” February, pp. 78-80. 
“Rust-Oleum Test Unit Explores Retailing’”’ 
May, p. 32 (IB). 

“ServiStar Rental Center Receives Design 
Award” December, p. 36 (IB). 

“Specialty Retailing: Today’s High Ground 
Of Retailing” January, p. 15 (TB). 


The following abbreviations have been used to indicate specific departments appearing in BSHC: 


BB—Business Barometer; CE—The Changing Economy; EN—Editor’s Notebook; EO—Economic Outlook; |B—inside Business; LQ—Labor Questions; MF—Mar.agement File; 
MP—Marketplace ‘88; OO—One on One; OT—On Target; R—Retailing; SA—Shopping Around; SM—Survey of the Month; SP—Selling Points; SS—Setting Store; TB—Touching 
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“Some Specialty Formats To Watch’ 
March, p. 52 (SS). 

“Tomorrow’s King Retailer’ April, p. 15 
(TB). 

‘Value Retailing On A Grand Scale” Octo- 
ber, p. 11 (TB). 

“Wal-Mart Offers Hyper Retailing Les- 
sons” April, p. 47 (IB). 

“Windoworld Opens Door On Explosive 
Opportunity” February, pp. 74-78. 


Storage 

“Ace Is The Space Place” August, p. 11 
(TB). 

“Handy Andy Focuses On Storage” Sep- 
tember, p. 37 (IB). 

“Ply Marts Opens Storage Specialty Store 
In Atlanta” June, pp. 36-37 (IB). 

“Storage Items Open The Door To New 
Customers—And Profits” August, pp. 180- 
181. 


Store Design 

“The Advantages Of Rack-Supported 
Buildings” June, p. 46 (SS). 

“Assessing A Turnkey Store Reformat Pro- 
gram” March, p. 355 (MP). 

“Building Placement Is Key To Design’ 
September, p. 44 (SS). 

“CAD Usage Proliferates’” June, p. 48 
(IB). 

“Check Out Property Codes And Limits 
First’ August, p. 52 (SS). 

“Design Competition In Store” January, p. 
38 (R). 

“Diamond Draws The Line” June, p. 37 
(1B). 

“Getting The Most From Store Signage’ 
October, p. 44 (SS). 

“Grossman’s Gears Up For The Battle Of 
New England” May, pp. 72-74. 

“Heard In The Aisles: Dan Rowlison of 
Alamosa Lumber” July, p. 40 (IB). 

“How Store Design Can Color Opinion’ 
July, p. 40 (SS). 

“It May Be Time To Update Your Design’”’ 
May, p. 42 (SS). 

“Lloyd Enjoys New Retail Area’ May, p. 46 
(IB). 

“Lowe’s Injects Style Into Super Sized 
Store’ November, pp. 104-108. 

“Make Design Meet Individual Needs’ 
February, p. 36 (SS). 

“A ‘Mini-Dixieline With A Full-Service 
Look’ October, pp. 60-64. 

“MLA Cites Tax Deduction Possibilities’ 
March, p. 56 (R). 

“The New School Of Store Thinking’ 
April, pp. 46-47 (IB). 
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“Paty Prototype Combines Warehouse 
Look, Home Center Charm” December, 
pp. 56-60. 

“Retrofit Revitalizes Retail Thrust At 
Andres Lumber’ October, p. 33 (IB). 
“Room For Improvement” February, p. 28 
(R). 

“Rules For Developing A Store Sign For- 
mat” December, p. 34 (SS). 

“ServiStar Rental Center Receives Design 
Award” December, p. 36 (IB). 

“Some Specialty Formats To Watch’ 
March, p. 52 (SS). 

“Traffic Congestion On The Increase” 
September, p. 29 (EO). 

“Ways To Make Your Yard More User- 
Friendly” January, p. 38 (SS). 

“Wickes Designs A New Showcase 
Store’ March, p. 48 (R). 

“The Wraps Are Off” April, p. 15 (TB). 


Telephones 

“Answering The Call Of Female Consum- 
ers” February, p. 26 (R). 

“Regardless Of Gadgets, Quality Sells 
Phones” August, pp. 190-192. 


Theft Prevention 

“Brush Away Thieving Customers” June, 
p. 40 (IB). 

“Controlling Cart Costs” May, p. 46 (IB). 
“Economic Downtown Ups Crime Con- 
cerns” October, p. 40 (IB). 

“An Ounce Of Prevention’ October, p. 
11 (TB). 

“Pennywise And Foolish’ May, p. 12 
(TB). 

“Stats To Give You White Hair” July, p. 13 
(TB). 


Tools 

“Cordless Remains Focus Of Power-Tool 
Development” March, p. 353 (SM). 
“Hand And Power Tools” 1989 Buyers 
Guide, pp. 89-114. 

“Hand Tools Demonstrate New Technolo- 
gy, Demand” August, pp. 196-200 (SM). 


Abbreviation Key 


“A Plug For Cordless Tools’ February, p. 
32 (R). 
“Suppliers Become More Aggressive De- 
fending Their Copyrights” December, p. 
30 (IB). 


Training 

“Building Good Will With Tomorrow's 
Customers” November, p. 44 (IB). 
“Fending Off Product Liability Suits’ July, 
p. 42 (IB). 

“Hazardous Material Spill Pak Offered’ 
November, p. 42 (IB). 

“Improve Your Employee Training” Octo- 
ber, p. 102. 

“Keep Incidents From Becoming Acci- 
dents” June, p. 42 (IB). 

“NAHB Plans Radon Studies’ November, 
p. 44 (IB). 

“Recruitment And Training Keeps Henry 
Bacon Sizzling’ March, pp. 94-96. 

“Sharp Pointers On Selling To Consumers” 
February, p. 109. 

‘NVideo-Based Workshop Offered’ De- 
cember, p. 34 (IB). 


Trucks 
See “Delivery.” 


Video 

‘“‘New Hope For Electronic Retailing’ Au- 
gust, pp. 124-130. 

“1988 Drummer Awards: Audiovisual Pro- 
grams” July, p. 101. 

‘Video-Based Workshop Offered’ De- 
cember, p. 134 (IB). 

‘Video Selling At The Point Of Purchase”’ 
August, p. 132. 

‘Videos: Something For Everyone” Janu- 
ary, p. 163 (VR). 

“Wide Range Of Topics Marks Videos” 
March, p. 349 (VR). 

“Window, Patio Doors Focus On Remod- 
eling’ February, p. 169 (VR). 


W-X-Y-Z 


Western Wood Products 
Association (WWPA) 

“Association Update” August, p. 50 (IB). 
“The Fight For Our Forests” August, pp. 
162-168. 

“Lumber Lobbying” August, p. 48 (IB). 


The following abbreviations have been used to indicate specific departments appearing in BSHC: 


BB—Business Barometer; CE—The Changing Economy; EN—Editor’s Notebook; EO—Economic Outlook; |B—inside Business; LOQ—Labor Questions; MF—Management File; 
MP—Marketplace ‘88; OO—One on One; OT—On Target; R—Retailing; SA—Shopping Around; SM—Survey of the Month; SP—Selling Points; SS—Setting Store; TB—Touching 
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Windows 

“Building Materials” 1989 Buyers Guide, 
pp. 17-68. 

“Channel Expands Millwork Program’ 
November, p. 32 (IB). 

“Displays Build Roof Window Sales’ Au- 
gust, p. 52 (IB). 

“Graphics Captivate Consumers” Septem- 
ber, p. 46 (IB). 

‘Insulating Glass Use Increases” August, 
p. 46 (IB). 

“Skylights And Roof Windows Benefit 
From Improved Materials” June, pp. 108- 
110 (PS). 

“Sun Still Shining On Skylights” March, p. 
60 (R). 

“Window Usage Increases” January, p. 26 
(R). 

“Windoworld Opens Door On Explosive 
Opportunity” February, pp. 70-74. 


Wood Moulding & Millwork 
Producers Association 
(WMMPA) 

“Molding Pattern Profiles” December, p. 
30 (IB). 

“WMMPA Offers 1988 Directory” July, p. 
4O (1B). 


Copies of 
Past Articles 
Available 


Photocopies of past 
articles are available from 
any issue, from 1917 to 
the present. To order, send 
the issue month, article ti- 
tle, and page numbers 
with a check or money or- 
der to: BSHC Index Coor- 
dinator, 1350 East Touhy 
Ave., Box 5080, Des 
Plaines, IL 60017. Prepaid 
costs are as follows: 1-6 
pages: $5.00; 7-12 pages: 
$10; 12-18 pages: $15; 18- 
25 pages $20; over 25 
pages: $25. Please allow 
six to eight weeks for de- 
livery. 
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